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A New Spin on Fun:A New Spin on Fun:A New Spin on Fun:

“EVERYONE WINS AT CHUCK E. CHEESE”



BRANDBRAND
OVERVIEWOVERVIEW
BRAND
OVERVIEW

FAMILY ENTERTAINMENT + RESTAURANT CHAIN
FOUNDED IN 1977 BY NOLAN BUSHNELL
KNOWN FOR PIZZA, ARCADE GAMES, BIRTHDAY PARTIES
POST-2020: REMOVED ANIMATRONICS → MODERN EXPERIENCE



THE PROBLEMTHE PROBLEMTHE PROBLEM
OUTDATED BRAND IMAGE
LIMITED TO YOUNGER KIDS
KIDS “AGE OUT” QUICKLY
STRONG COMPETITION (DAVE & BUSTER’S, TOPGOLF,
ETC.)
NEGATIVE PERCEPTIONS (CLEANLINESS, PRICING,
PIZZA CONTROVERSY)



SWOTSWOT
ANALYSISANALYSIS
SWOT
ANALYSIS

STRENGTHS
NOSTALGIA + BRAND RECOGNITION

CROSS-GENERATIONAL APPEAL

WEAKNESSES
CLEANLINESS CONCERNS
LIMITED OLDER AUDIENCE

OPPORTUNITIES
MERCH + PARTNERSHIPS

EVENTS + DIGITAL EXPANSION

THREATS
COMPETITION

CHANGING PARENTING TRENDS



2020 BANKRUPTCY (COVID IMPACT) 
DECLINE IN BIRTHDAY PARTIES
VIRAL PIZZA CONTROVERSY
OUTDATED GAMES + FOOD COMPLAINTS

WHY ITWHY IT
STRUGGLEDSTRUGGLED
WHY IT
STRUGGLED



REBRAND VISIONREBRAND VISIONREBRAND VISION
GOAL

BRING BACK RETRO ARCADE FEEL
IMPROVE FOOD QUALITY

EXPAND BEYOND JUST KIDS

MESSAGE: “EVERYONE WINS AT CHUCK E. CHEESE”

BRANDING
CLASSIC CHUCK E. DESIGN → MODERNIZED FOR

SOCIAL/DIGITAL
WARM, PLAYFUL 80s–90s COLOR PALETTE

RETRO-INSPIRED APP + WEBSITE

IN-STORE EXPERIENCE
RETRO/MODERN ARCADE AESTHETIC
NOSTALGIC + MODERN MUSIC MIX

LIVE COMPETITIONS
INTERACTIVE ZONES (VR)

MARKETING
COLLECTABLES (PLUSH, PINS, MERCH)

 SOCIAL CAMPAIGNS
INFLUENCER COLLABS

IN-STORE COMPETITIONS

MESSAGE 2: “GOOD TIME FOR KIDS. GREAT TIME FOR PARENTS”



LOGO HISTORYLOGO HISTORYLOGO HISTORY

1998

2012

PRESENT

OUR REDESIGN



TARGET AUDIENCETARGET AUDIENCETARGET AUDIENCE
WHAT THEY WANT

SAFE + CLEAN
AFFORDABLE
FAMILY TIME

HOW WE TARGET THEM
BETTER FOOD

MODERN + COMFORTABLE SPACE
ADULT APPEAL (BEER SPECIALS +

RETRO ARCADE AREA)

WANTS
FUN + HIGH-ENERGY

GAMES + PRIZES
SOCIAL EXPERIENCE

TARGET
NEW + UPDATED GAMES

COMPETITION (LEADERBOARDS)
EXCLUSIVE REWARDS (GOLD

TICKET, MERCH)

PARENTS KIDS







ADVERTISMENTSADVERTISMENTSADVERTISMENTS



CELEBRITY PARTNERSHIPSCELEBRITY PARTNERSHIPSCELEBRITY PARTNERSHIPS
VIRAL CHALLENGE
VIDEOS + TICKET

BLASTER

 MASSIVE YOUNG
AUDIENCE (KIDS +

TEENS)

KNOWN FOR
CHALLENGES +

GIVEAWAYS

“BEAT STEPH’S SCORE”
ARCADE GAME

 
 ONE OF THE MOST

POPULAR ATHLETES 

WITH KIDS
CONNECTS DIRECTLY TO

BASKETBALL ARCADE 

GAMEPLAY
BUILDS COMPETITION 

STEPH CURRY MR BEAST



BRAND PARTNERSHIPSBRAND PARTNERSHIPSBRAND PARTNERSHIPS
GAMING  ZONE

LEGO PLAY ZONE   TRUSTED, FAMILY-FRIENDLY BRAND, ENCOURAGES CREATIVITY + INTERACTIVE PLAY
 PERFECT FIT FOR FOAM PIT + KIDS AREA, NEW AND IMPROVED PRIZES

RECOGNIZABLE +
TRUSTED BRAND

 ENHANCES FOOD +
DINING EXPERIENCE

 OPPORTUNITY FOR
EXCLUSIVE DRINK DEALS

+ PROMOS

 APPEALS TO TEENS +
OLDER KIDS

BRINGS MODERN
GAMING INTO THE

ARCADE

 CREATES COMPETITIVE
TOURNAMENT
EXPERIENCES

APPEALS TO KIDS, TEENS,
AND PARENTS

ADDS STYLE +
STREETWEAR ELEMENT

TO THE EXPERIENCE

OPPORTUNITY FOR
LIMITED DROPS +

EXCLUSIVE COLLABS

COCA-COLA NIKE MERCH



EXCLUSIVEEXCLUSIVE
DROPSDROPS
EXCLUSIVE
DROPS



EXCLUSIVEEXCLUSIVE
DROPSDROPS
EXCLUSIVE
DROPS



FINAL TAKEAWAYFINAL TAKEAWAYFINAL TAKEAWAY
OUR STRATEGY

NOSTALGIA + MODERN EXPERIENCE
KIDS + TEENS + PARENTS ALL TARGETED

GAMING, DINING, AND SOCIAL ALL IN ONE

WHAT WE ADDED
CELEBRITY PARTNERSHIPS (STEPH, MR BEAST)

BRAND PARTNERSHIPS (GAMING, LEGO, COCA-COLA)
COMPETITION SYSTEM (GOLD TICKET CHALLENGE)

EXCLUSIVE MERCH + BETTER PRIZES

EVOLVING THE CHUCK E. CHEESE EXPERIENCE
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