Addressing the Unpaid Internship Question

-Penn State’s College of Communications has been well ahead of the curve on its attention to career development.  
-We’ve put a keen focus on career development for well over fourteen years.  
-Part of this focus involves experiential learning outside of the classroom that includes on-campus activities relevant to the interests of our students and on-campus and off-campus internships.
-Internships have become an important form of currency in the marketability of communications students towards their post-graduate professional careers of interest.
-We identified this important factor towards the marketability of our students early on and set out to develop the most comprehensive communications-specific internship database.
-Over this fourteen year period, we have compiled a vast list of exceptional internship opportunities for our students that we believe is unmatched by any other university or college offering a communications program.
-We do our best, day-in and day-out to provide the best possible internship opportunities for our students that meet their interests.
-Through different means, we screen opportunities to assure they meet the parameters of a strong learning experience.  If they fail to meet our parameters, we will simply delete the internship description from our database.
-Our internship database, consisting of over 3500 different internship postings, is a testament to the opportunities that we provide to our students as a “starting point” for any internship search.  
-This comprehensive list includes paid as well as unpaid internship opportunities.  
-We put a focus on students developing a strong search strategy so that our students hopefully receive multiple interviews, which in turn hopefully provide the student with multiple offers.
-We have the means of providing each student with a variety of paid and unpaid internship leads.
-We developed “qualifying parameters” to make sure that each internship is offering a quality learning experience to students by asking the following questions of each new internship lead:
*Does the internship location and position match the skill set and course work of the student?
*Does the internship match the interests of the student and what the college perceives as a relevant opportunity within communications?
*Is there an internship supervisor overseeing the work of the student?
*Is the supervisor a professional within the specific industry providing the proper support needed to help the student grow professionally?
*Will the internship provide the student the opportunity to gain tangible/hands-on experience within the specific industry of interest?
If we can answer “Yes” to all of the above questions, it would meet our parameters of what we would deem a for-credit internship experience and would support a student receiving academic credit for the experience.
-Unpaid internships have long been a part of the communications landscape. 
-Paid as well as unpaid internships have long been a part of the communications internship landscape.
-Unpaid internships have been the catalyst to many of our graduates’ professional communications careers for a few decades.  
[bookmark: _GoBack]-As much as we wish everyone would get paid for their internship experiences, we felt it was important for our students to gain this relevant experience, regardless of whether the experience was paid or unpaid in order to successfully transition into the market.
-The College is proud to provide approximately 80-85 students with endowment funds to help offset the costs of unpaid internships each summer. 
-Unpaid internships have been the catalyst to many successful communications careers for our students.
-Until all internships are paid in the communications field, we will continue to offer a hybrid model of paid and unpaid internship leads to our students to make them as competitive in the communications profession they are pursuing.
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