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Appointments

Assistant Professor | 07/2026 — Present
Donald P. Bellisario College of Communications, Pennsylvania State University, PA, USA

Teaching Postdoctoral Associate | 08/2024 — 05/2026
Hubbard School of Journalism and Mass Communication, University of Minnesota, MN, USA

Education

Doctor of Philosophy in Communications (2024)
School of Communication, University of Miami, Miami, FL, USA

Master of Art in Media Studies
S. I. Newhouse School of Public Communications, Syracuse University, Syracuse, NY, USA

Bachelor of Management Sciences in Financial Management
School of Management, Zhejiang University, Hangzhou, Zhejiang, China

Research

Peer-Reviewed Journal Articles

10. Zheng, Q., Xu, D., & Duan, Q.= (2026). Stay real in crises: examining the role of authentic crisis
communication in integrity-based organizational trust after a data breach. Chinese Journal of
Communication, 1-21. https://doi.org/10.1080/17544750.2026.2698511.

9. Shi, H.®, Zhao, X., Mueller-Bryson, S., Ahn, R., Chen, C., Xu, D., Wang, G. (2026). Progressive or
regressive? Refining brand activism with a consumer-centric perspective by integrating cultural tightness-
looseness and political ideology. Journal of Interactive Advertising, 1-29.
https://doi.org/10.1080/02650487.2026.2629668.

8. Xu, D.®, Zhang, J., & Chen, L. (2025). The parasocial synergy: Decoding the hypocrisy reduction impact of
social media influencer partnerships in sustainability CSR communication. International Journal of
Business Communication, 23294884251389561. https://doi.org/10.1177/23294884251389561.

7. Zhang, J.®, & Chen, L. Xu, D., (2025). Social media influencers as CSR advocates: The role of credibility,
normative legitimacy, and public-serving motives. Social Science Computer Review, online.
https://doi.org/10.1177/08944393251376702.

6. Liang, X., Xu, D., Tao, W., & Ji, Y. G.® (2025). Charismatic leadership communication in CEO activism:
Examining its impacts on employee engagement and cross-cutting discussions. International Journal of
Business Communication, 23294884251326261. https://doi.org/10.1177/23294884251326261.

5. Zhang, J.®, Xu, D., & Chen, L. (2024). Enhancing supportive intention through perceived legitimacy: Social
media influencer leadership and charismatic legitimization in CSR communication. Public Relations
Review, 50, 102511. https://doi.org/10.1016/j.pubrev.2024.102511.

4.Li,J.-Y.®, Lee, Y., Tao, W, Xu, D., & Dong, E. (2023). Organizations with true heart: The role of
organizational identity in shaping consumer attributions of corporate responsibility to race (CRR) motives.
Journal of Public Relations Research, 36(4), 320-340. https://doi.org/10.1080/1062726X.2023.2298864.
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3.Yi, Y.®, Xu, D., Tao, W., & Lee, Y. (2024). We are sidekicks! Concretizing the antecedents and outcomes of
communal coping in the back-to-campus COVID-19 situation. Journal of Contingencies and Crisis
Management, 32(1), e12557. https://doi.org/10.1111/1468-5973.12557.

2.Li,J.-Y.B Lee, Y., & Xu, D. (2022). The role of strategic internal communication in empowering female
employees to cope with workplace gender discrimination. Corporate Communications: An International
Journal, 28(1), 135—154. https://doi.org/10.1108/CCIJ-06-2022-0065.

1. Xu, D.®, Li, J.-Y.& Lee, Y. (2022). Predicting publics’ compliance with containment measures at the early

stages of covid-19: The role of governmental transparent communication and public cynicism. International
Journal of Strategic Communication, 16(3), 364-385. https://doi.org/10.1080/1553118X.2022.2039663.

Refereed Conference Presentations

25. He, M., & Xu, D. (August 2026). Parasocial bonds as psychosocial resources: Linking sports identification to
fan well-being through parasocial relationships and emotion-focused coping. Paper presented at the annual
convention of Association for Education in Journalism and Mass Communication, New Orleans, LA, USA.

24. Zhang, J., & Xu, D., Chang, B., Huang, J. (August 2026). Negotiating responsibility through systemic
framing: CEO vs. influencer effects on the attribution of brand and industry responsibility. Paper presented
at the annual convention of Association for Education in Journalism and Mass Communication, New
Orleans, LA, USA.

23. Xu, D., Liang, X., Alam, T., Tao, W., & Lee, Y. (August 2025). Enhancing workplace wellbeing among
female remote workers: The role of ethics-of-care leadership communication and peer emotional support.
Paper presented at the annual convention of Association for Education in Journalism and Mass
Communication, San Francisco, CA, USA.

22. Xu, D. (March 2025). Expertise, knowledge, and corroboration: examining influencer endorsement in
corporate crisis communication. Paper presented at the annual convention of International Public Relations
Research Conference, Orlando, FL, USA.

21. Shi, H., Zhao, X., Mueller-Bryson, S., Ahn, R., Chen, (C.) C., Xu, D., Wang, G. (March 2025). Progressive or
regressive? The impact of cultural and age differences on brand activism perceptions. Paper presented at the
annual convention of American Academy of Advertising, Pittsburgh, PA, USA.

20. Xu, D., Wang, G., Shi, H., & Zhao, X. (August 2024). Cultural tightness and public assessment of corporate
social advocacy legitimacy: An exploratory study. Paper presented at the annual convention of Association
for Education in Journalism and Mass Communication, Philadelphia, PA, USA.

19. Zhang, J., Chen, L., & Xu, D., (August 2024). The interplay of CSR normative legitimacy and influencer
trustworthiness: The role of public-serving motives. Paper presented at the annual convention of Association
for Education in Journalism and Mass Communication, Philadelphia, PA, USA.

18. Shi, H., Zhao, X., Mueller-Bryson, S., Ahn, R., Chen, (C.) C., Xu, D., Wang, G. (August 2024). Redefining
progressive and regressive brand activism: Insights from an exploratory study employing the theory of tight
and loose cultures. Paper presented at the annual convention of Association for Education in Journalism and
Mass Communication, Philadelphia, PA, USA.

17. Xu, D., Zhang, J., & Chen, L. (March 2024). The parasocial synergy: Decoding the hypocrisy reduction
impact of social media influencer partnerships in sustainability CSR communication. Paper to be presented
at the annual convention of International Public Relations Research Conference, Orlando, FL, USA.

16. Liang, X., Xu, D., Tao, W., & Ji, Y. G. (March 2024). Charismatic leadership communication in CEO
activism: Examining its impacts on employee engagement and cross-cutting discussions. Paper presented at
the annual convention of International Public Relations Research Conference, Orlando, FL, USA.

15.Li, J.-Y., Lee, Y., Tao, W., & Xu, D. (August 2023). Organizations with true heart: The role of organizational
identity in shaping consumer attributions of corporate responsibility to race (CRR) motives. Paper presented
at the annual convention of Association for Education in Journalism and Mass Communication, Washington
D.C., USA.
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14.Y1, Y., & Xu, D. (August 2023). “Dispelling knowledge complexity”: Using weight-of-experts strategy to
communicate climate change via local extreme events. Paper presented at the annual convention of
Association for Education in Journalism and Mass Communication, Washington D.C.

13. He, M., & Xu, D. (May 2023). “Feel connected in the sports world”: Sports spectatorship and parasocial
relationships as coping mechanisms during COVID-19 social distancing. Paper presented at the annual
convention of International Communication Association, Toronto, Canada.

12. Y1, Y., Xu, D., Tao, W., & Lee, Y. (May 2023). We are sidekicks! Concretizing the antecedents and
outcomes of communal coping in back-to-campus COVID-19 situation. Paper presented at the annual
convention of International Communication Association, Toronto, Canada.

11. Zheng, Q., Xu, D., & Duan, Q. (May 2023). Act real after a data breach: An exploratory investigation of the
role of authenticity in Chinese crisis management. Paper presented at the annual convention of International
Communication Association, Toronto, Canada.

10. Dong, E. & Xu, D. (March 2023). Cultivating employees’ megaphoning behaviors: Highlighting corporate
social responsibility (CSR) and corporate authenticity. Paper presented at the annual convention of
International Public Relations Research Conference, Orlando, FL.

9. Dong, E. & Xu, D. (May 2022). Linking CSR to corporate reputation: an examination of dimensions. Paper
presented at the annual convention of International Communication Association, Paris, France.

o]

. Liang, S., Xu, D. & Dong, E. (April 2022). Representation of women in current Chinese media context: A
critical analysis of sisters who make waves from the postfeminist perspective. Paper presented at the annual
convention of Broadcast Education Association, Las Vegas, NV.

2

. Xu, D. (March 2022). The boundary of bolstering strategies: Examining how bolstering messages switch the
effectiveness of bolstering strategies. Paper presented at the annual convention of International Public
Relations Research Conference, Orlando, FL.

6.Li, J.-Y., Lee, Y. & Xu, D. (March 2022). The role of strategic internal communication in empowering female
employees to cope with workplace gender discrimination: A comparative study between the United States
and South Korea. Paper presented at the annual convention of International Public Relations Research
Conference, Orlando, FL.

5. Xu, D. (August 2021). Different brands stealing thunder: How brand personality impacts crisis response
strategy choice. Paper presented in the public relations division top student paper session at the annual
convention of Association for Education in Journalism and Mass Communication, virtual conference.

4. Dong, E. & Xu, D. (August 2021). From CSR to employees’ megaphoning behavior: The roles of communal
relationship and corporate reputation. Paper presented in the public relations division top student paper
session at the annual convention of Association for Education in Journalism and Mass Communication,
virtual conference.

3. Chew, F., Egan, B., Mohan, C., Xu, D., Araballi S. (April 2020). Predicting ad viewing retention with machine
learning during broadcast and cable TV comedy programs. Paper presented at the annual convention of
Broadcast Education Association, virtual conference.

2. Chew, F., Egan, B., Mohan, C., Xu, D., Araballi S. (September 2020). Predicting effective ad curation with
neural networks and statistical modelling to maximize audiences during TV ad breaks. Paper presented at
the annual convention of Advertising Research Foundation, Jersey City, NJ.

1. Buntain, N., Yao, S., & Xu, D. (August 2018). Message or Medium? Effect of Virtual Reality on News Stories.
Paper presented in the public relations division top student paper session at the annual convention of
Association for Education in Journalism and Mass Communication, Washington, D.C.



Grants & Funding

University of Miami Graduate School Doctoral Summer Micro-Grant | 2024-25 | $5,000

Norms, Cultural Tightness, and Public Reactions Toward Proactive Approaches to Corporate Crisis
Communication: A Cross-Cultural Investigation
¢ Role: Principal Investigator (PI) (Student)

University of Miami School of Communication Research Grant | 2024-25 | $3.000

Examining the Antecedents and Outcomes of Perceived Corporate Bravery in Corporate Social Advocacy
¢ Role: Co-Investigator (Student)
¢ Principal Investigators: Tao, W.

Waterhouse Family Institute for the Study of Communication and Society | 2023-24 | $9.000
Prosocial Communication and Interracial Solidarity: Toward an Integrated Model of Communication, Coping,
and Intra-and Inter-group Collective Action

¢ Role: Student Co-Investigator

¢ Principal Investigators: Tao, W.

Teaching

Pennsylvania State University

Undergraduate Level:
¢ Ad/PR Strategy (Fa26)
¢ Research Methods in Advertising and Public Relations (Fa26)

University of Minnesota

Undergraduate Level:
¢ Crisis Communication and Management (Sp25)
¢ Management for Strategic Communication (Sp26)
¢ Strategic Communication Case Analysis (Sp26)
¢ Strategic Communication Research & Analytics (Fa24, Sp25, Fa26, Sp26)

University of Miami

Undergraduate Level:

Crisis Communication and Management (Sp24)

Public Relations Strategy Development (Fa23)

Public Relations Research (Fa22, Sp23)

Statistical Reasoning for Strategic Communication (Fa21, Sp22)
[TA] Principles of Public Relations (Fa23)

[TA] Advanced Research Methods for Public Relations (Fa23)

* & 6 O o o

Graduate Level:
¢ Crisis Communication and Management (Sp24)
¢ [TA] Public Relations Fundamentals (Fa23)

Guest Lectures

¢ Social Media Influencers and Crisis Communication, Middle Tennessee State University (Sp26)
¢ Public Relations Writings in Crisis Communication, Drake University (Sp25)
¢ Proactive Approaches to Crisis Communication, University of Georgia (Fa24)



Academic & Professional Service

Editorial Service
Public Relations Review, Elsevier
¢ Editorial Assistant (10/2025 — Present)

Committee Service

Public Relations Division, Association for Education in Journalism and Mass Communication
¢ Member, Membership Committee (10/2025 — Present)
¢ Member, DE&I Committee (10/2023 — Present)
¢ Co-Chair, Graduate Student Liaison Committee (10/2022 — 09/2023)

Peer Review Service
Public Relations Review; Journal of Communication Management;, Journal of Contingencies and Crisis
Management; Corporate Communications.: An International Journal




