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Publications
Peer-Reviewed Journal Articles
*student co-author at time of submission
DiRusso, C. & Harrison, V. (2026). Can humans or AI create better emotional appeals? Exploring guilt and empathy appeals in nonprofit communication. Journal of Nonprofit & Public Sector Marketing, 1-25. Advanced publication: https://doi.org/10.1080/10495142.2026.2666200.

Harrison, V. S. & *Gruber, C. (2026). When thanking meets giving: Stewardship as ethical framework for the social media conversation on Giving Tuesday. Public Relations Review, 52(3), 102699. https://doi.org/10.1016/j.pubrev.2026.102699.

Harrison, V. S. (2026). GIFT: Graduate instruction with purpose: Theory building and community engagement in quantitative methods courses. Journal of Public Relations Education, 12(1), 201-228. https://journalofpreducation.com/2026/01/31/gift-graduate-instruction-with-purpose-theory-building-and-community-engagement-in-quantitative-methods-courses/. 

Harrison, V. S. (2025). Virtually raising the paddle: Examining the role of online nonprofit stewardship in the post-COVID era. Nonprofit & Voluntary Sector Quarterly. Ahead-of-print: https://doi.org/10.1177/08997640251396012. 

Overton, H., Vafeiadis, M., & Harrison, V. (2025). “In this day and age, you have to stand for something”: Examining organizational advocacy issue choice and spokespeople in sport. Journal of Communication Management, 1-17. https://doi.org/10.1108/JCOM-12-2024-0247. 

Bortree, D., Vafeiadis, M., Diddi, P., & Harrison, V. (2025). The role of self-transcendent emotions and empathy in motivating communication about social and environmental issues. Journal of Philanthropy, 30(3), e70023. https://doi.org/10.1002/nvsm.70023. 

Connolly-Ahern, C., Horsley, S. J., Lu, S., Qu, Y., Morehouse, J., Harrison, V., Dong, C., Huang, Y., Yoon, H. J., Mundy, D., & Boone, S. (2025). Promoting integrity in the face of disruption: A case for expanding communication theory. Journalism & Mass Communication Quarterly, 102(2), 353-381. https://doi.org/10.1177/10776990251326540. 
Note: Submitted as a JMCQ Invited Forum for the 2024 Arthur W. Page Center Page / Legacy Grant Awards

*Lee, H., Harrison, V., & *Lee, M. (2025). What makes an influencer? Comparing U.S. and Chinese millennial perceptions of brand communication from the most-followed influencers on TikTok and Douyin. International Journal of Strategic Communication, 19(1), 35-53. https://doi.org/10.1080/1553118X.2024.2378374. 

Harrison, V. S. & Vasquez, R. (2024). Sustainability and stewardship: Examining how motorsport is addressing and communicating sustainable development goals. Public Relations Journal, 17(3), 1-37. https://instituteforpr.org/prj-vol-17-issue-3-article-4/. 

Harrison, V., *Bober, J., Buckley, C., & *Vallos, V. (2024). “Save our Spikes”: Social media advocacy and fan reaction to the end of Minor League Baseball (MiLB). Communication & Sport, 12(5), 812-834. https://doi.org/10.1177/21674795231151916. 

Harrison, V. S., Overton, H., & Vafeiadis, M. (2024). Perceptions of athlete activism and contentious issues: Parasocial relationships, involvement, and athlete-cause fit as motivation for cause support. Journal of Public Relations Research, 36(6), 494–512. https://doi.org/10.1080/1062726X.2024.2385318. 

Harrison, V. S., *Seaton, W., & *White, C. (2024). Understanding polarized reactions to sport CSR and sustainability communication on social media through dialogic openness. Management Communication Quarterly, 38(4), 834–863. https://doi.org/10.1177/08933189241264540. 

Harrison, V. S., Morehouse, J., & Boatwright, B. (2024). The student as stakeholder: How altruism of university social responsibility (USR) campaigns impacts student relationships. Journal of Communication Management, 28(3), 498-516. https://doi.org/10.1108/JCOM-06-2023-0067. 

Dong, C., Harrison, V., & *Zheng, Q. (2024). When controversy meets controversy, what do you see? Understanding the visual communication of cannabis companies’ corporate social advocacy on Instagram. Public Relations Review, 50, 102417. https://doi.org/10.1016/j.pubrev.2023.102417. 

Madden, S., Harrison, V., Vafeiadis, M. (2023). Relational care in communication as the basis of nonprofit fundraising: Theorizing professional ethics based in stewardship and ethics of care. Journal of Philanthropy and Marketing, 8(4), 1-11. https://doi.org/10.1002/nvsm.1762.  

Harrison, V. S. (2023). Why relationships fail: Donor insights on defining and understanding successes and failures in nonprofit stewardship. Journal of Public Relations Research, 35(4), 236-258. https://doi.org/10.1080/1062726X.2023.2198237.  

Capizzo, L. & Harrison, V. (2023). Theorizing CSA’s impact on nonprofit stewardship: New challenges for ethical corporate partnerships and issue engagement. Public Relations Review, 49, 102293. https://doi.org/10.1016/j.pubrev.2023.102293. 

Harrison, V. S. (2023). The communicative power of nonprofit actions and values: A pilot study of dialogic stewardship. Public Relations Review, 49, 102280. https://doi.org/10.1016/j.pubrev.2022.102280. 

Harrison, V. S. (2022). Teaching philanthropy: How can public relations courses prepare future fundraisers and motivate giving? Journal of Public Relations Education, 8(3), 49-78. https://journalofpreducation.com/wp-content/uploads/2022/12/fdd7a-harrison-article.pdf. 

Harrison, V., Vafeiadis, M., Diddi, P., Buckley, C., & Dardis, F. (2022). Understanding how corporate social responsibility partnership factors influence nonprofit supportive intentions. Public Relations Review, 48, 102184. DOI: 10.1016/j.pubrev.2022.102184.    

Harrison, V. S., Boatwright, B., & *Bober, J. (2022). “A manifestation of their city as a god”: Gritty memes, the 2020 U.S. presidential election, and online representations of home. Communication & Sport, 11(2), 356-384. https://doi.org/10.1177/21674795221106115. 

Harrison, V. S., Vafeiadis, M., & *Bober, J. (2022). Greening professional sport: How communicating the fit, proximity, and impact of sustainability efforts affects fan perceptions and supportive intentions. Sustainability, 14(6), 3139. DOI: 10.3390/su14063139. 

Boehmer, J. & Harrison, V. (2022). No consequences for social irresponsibility? Adidas’ “rent scandal” during the covid-19 pandemic in Germany. European Sport Management Quarterly, 22(1), 11-34. DOI: 10.1080/16184742.2021.1926526.

Harrison, V. & Erlichman, S. (2022). NFL player protests, corporate social responsibility, and diversion in sports crisis. Journal of Sports Media, 17(1), 119-142. DOI: 10.1353/jsm.2022.0005. 

Harrison, V. S., Vafeiadis, M., Diddi, P., & Conlin, J. (2022). The impact of CSR on nonprofit outcomes: How the choice of corporate partner influences reputation and supportive intentions. Corporate Communications: An International Journal, 27(2), 205-225. DOI: 10.1108/CCIJ-02-2021-0020.

Vafeiadis, M., Harrison, V., Diddi, P., Dardis, F. & Buckley, C. (2021). Examining the impact of CSR partnerships on nonprofits (NPOs): The mediating effect of NPO social-objectives achievement and consumer-brand identification (CBI). International Journal of Strategic Communication, 15(4), 275-292. DOI: 10.1080/1553118X.2021.1945610.

Harrison, V. (2021). Does your corporation “care”? Exploring an ethical standard for communicating CSR relationships online. Public Relations Inquiry, 10(3), 333-356. https://doi.org/10.1177/2046147X211032913.

Erlichman, S. & Harrison, V. (2021). Coping with tragedy via reflected glory: How the Houston Astros’ World Series win contributed to locals overcoming Hurricane Harvey. Communication & Sport, 9(5), 811-832. DOI: 10.1177/2167479519894672.

Harrison, V., Buckley, C., & Xiao, A. (2021). The roles of donation experience and advocacy: Extending the organization-donor relationship model. Journal of Communication Management, 25(1), 85-103. https://doi.org/10.1108/JCOM-06-2020-0057.

Harrison, V. S. & Boehmer, J. (2020). Sport for development and peace: Framing the global conversation. Communication & Sport, 8(3), 291–316. DOI: 10.1177/2167479519831317.

Harrison, V. S. (2019). Legitimizing private legal systems through CSR communication: A Walmart case study. Corporate Communications: An International Journal, 24(3), pp. 439-455. DOI: 10.1108/CCIJ-12-2018-0124.

Harrison, V. (2019). “It’s a delicate dance”: Understanding CSR relationships from the nonprofit perspective. Journal of Communication Management, 23(2), 142-158, https://doi.org/10.1108/JCOM-10-2018-0100. 

Harrison, V. S. (2018). Understanding the donor experience: Applying stewardship theory to higher education donors. Public Relations Review, 44, 533-548. DOI: https://doi.org/10.1016/j.pubrev.2018.07.001.

Harrison, V. S., Xiao, A., Ott, H. K., & Bortree, D. S. (2017). Calling all volunteers: The role of stewardship and involvement in volunteer-organization relationships. Public Relations Review, 43, 872-881. https://doi.org/10.1016/j.pubrev.2017.06.006.

Harrison, V. S. (2013). “The community is speaking loud and clear”: Susan G. Komen for the Cure, Planned Parenthood, and the crisis of public opinion. Case Studies in Strategic Communication, 2, 61-92, http://cssc.uscannenberg.org/cases/v2/v2art4/. 

Refereed Book Chapters
Harrison, V. S. & Capizzo, L. (2026). Navigating dissensus beyond core purpose: Mapping potential societal contributions for nonprofit public relations. In S. Kazmi, J. Foust, & B. St. John III (Eds). Public Relations in Times of Dissensus: Narratives, Artifacts, and the Challenges of Meaning. Bloomsbury Publishing. 

Harrison, V. S. & Buckley, C. L. (2026). A view from the other side: Advocacy and nonprofit communication. In H. Overton and N. Browning (Eds). Sociopolitical Advocacy and the Role of Public Relations: Theoretical Developments and Emerging Perspectives on Corporate Social Advocacy and Related Constructs. Routledge. https://doi.org/10.4324/9781003593140-15. 

Harrison, V. S., Boatwright, B., *White, C., & *Jackson, K. (2024). Seventeen weeks: Fan reactions to the NFL’s COVID-19 protocols during the 2020 season. In M. F. Perreault & S. Smith-Frigerio (Eds.), Crisis communication case studies on COVID-19: Multidimensional perspectives and applications. AEJMC-Peter Lang Scholarsourcing Series Vol. 9. Peter Lang. 

Boatwright, B. & Harrison, V. S. (2023). Mapping the terrain of athletes and sports organizations as influential figures in online conversations around social justice issues. In M. Long Anderson (Ed.). Social justice and the modern athlete: Exploring the role of athlete activism in social change (pp. 239-256). Rowman & Littlefield.

Invited Book Chapters
Harrison, V. S., Boatwright, B., *Bennett, M., & *Merriman, A. (2025). The PGA Tour, organizational change, and communicating care on social media. In A. Billings & M. Hardin (Eds). The Routledge Handbook of Sport & Social Media. Routledge. https://doi.org/10.4324/9781032666228-29. 

Harrison, V. S. & *Bennett, M. (2025). The wild, wild west: How college sports fans on Reddit discuss donations to university athletics and NIL collectives. In G. Cranmer & B. Boatwright (Eds.), Social Media + Sport (pp. 121-138). Cognella. 

Overton, H. K., Harrison, V., & Eng, N. (2023). CSR communication and legitimacy creation. In A. O’Connor (Ed.), The Routledge Handbook of Corporate Social Responsibility Communication (pp. 283-295). Routledge.

Pressgrove, G. & Harrison, V. S. (2019). Stewardship. In Kim, C. (Ed.), Public Relations: Competencies & Practise. Routledge.

Messner, M., DiStaso, M. W., and Harrison, V. (2012). Wikipedia takes on the Komen crisis. In S. Van Camp (Ed.), Crisis Management Guidebook (Vol. 6) (pp. 277-280), PR News Press.

Refereed Conference Papers
*student co-author at time of submission
[bookmark: _Hlk110453910]Harrison, V. S. & *Gruber, C. (2025, August). When thanking meets giving: Stewardship as ethical framework for the social media conversation on Giving Tuesday. Paper presented at the Association for Education in Journalism and Mass Communication 108th Annual Conference in San Francisco, CA.

Harrison, V., Capizzo, L., & *Assenso-Onyinah, A. (2025, June). Tracing nonprofit issue stewardship: CSA engagement amid polarization in Dobbs v. Jackson Women’s Health Organization. Paper presented at the International Communication Association 75th Annual Conference in Denver, CO.

Harrison, V. & Boatwright, B. (2025, June). Understanding the Role of Care in Communicating Organizational Change: A Social Network Analysis of the PGA Tour-LIV Golf Controversy. Paper presented at the International Communication Association 75th Annual Conference in Denver, CO.

Harrison, V., Vafeiadis, M., *White, C., & *Alawonde, T. (2025, March). Going Green: How do Social Media Influencers Motivate Prosocial Outcomes? Paper presented at the 28th annual International Public Relations Research Conference (IPRRC) in Orlando, FL.

Harrison, V. & *Bennett, M. (2025, March). Stewardship in a New Era of College
Athletics: Examining Reddit Discourse around Name, Image, and Likeness (NIL) Collective
Donations. Paper presented at the College Sport Research Institute 2025 Conference on College Sport in Columbia, SC.

Vafeiadis, M., Harrison, V., & *Steffen, L. (2024, August). Using Instagram influencers to raise awareness about social causes: The role of visuals, motives, and homophily. Paper presented at the Association for Education in Journalism and Mass Communication 107th Annual Conference in Philadelphia, PA.

Harrison, V. S. (2024, March). Virtually “Raising the Paddle”: Examining the Role of Online Nonprofit Stewardship in the Post-COVID Era. Paper presented at the 27th annual International Public Relations Research Conference (IPRRC) in Orlando, FL.

Harrison, V. S. & Vasquez, R. (2024, March). Speeding Toward Sustainability: Examining How Motorsport is Addressing and Advancing Sustainable Development Goals. Paper presented at the 27th annual International Public Relations Research Conference (IPRRC) in Orlando, FL.

Dong, C., Harrison, V., *Zheng, Q., & *Vandenberg, M. (2023, May). When Controversy Meets Controversy, What Do You See? Understanding the Visual Communication of Cannabis Companies’ Corporate Social Advocacy on Instagram. Paper presented at the International Communication Association 73rd Annual Conference in Toronto, Canada.

Harrison, V. S., Overton, H., & Vafeiadis, M. (2023, March).“In This Day in Age, You Have To Stand For Something”: Examining Source Effects And Fan Reactions To The NBA’s Corporate Social Advocacy (CSA) Statements. Paper presented at the 26th annual International Public Relations Research Conference (IPRRC) in Orlando, FL.

[bookmark: _Hlk134715262]Boatwright, B., Harrison, V., Morehouse, J. (2022, November). Exploring ACC Unity Campaign Message Strategies on Social Media Among Member Institutions. Presented at the National Communication Association 108th Annual Convention in New Orleans, LA.

Morehouse, J., Harrison, V., & Boatwright, B. (2022, November). Advancing Engagement in Public Relations: Examining the Impact of Relational Engagement on Societal Engagement in the COVID-19 Context. Presented at the National Communication Association 108th Annual Convention in New Orleans, LA.

Harrison, V. S., Overton, H., & Vafeiadis, M. (2022, August). Should Athletes Take a Stand on Controversial Issues? Examining Athlete Activism, Parasocial Relationships, and Athlete-Cause Fit. Paper presented at the Association for Education in Journalism and Mass Communication 105th Annual Conference in Detroit, MI.
 
[bookmark: _Hlk110454012]Harrison, V. S., Buckley, C., & *Bober, J. (2022, May). Mixed-Methods Approach to Understanding Fan Advocacy in the Effort to Save Minor League Baseball (MiLB). Paper presented at the virtual International Communication Association 72nd Annual Conference.

Harrison, V. S., Morehouse, J., & Boatwright, B. (2022, May). The Student as Stakeholder: How Altruism of University Social Responsibility (USR) Campaigns Impacts Student Relationships. Paper presented at the virtual International Communication Association 72nd Annual Conference.

Overton, H., Harrison, V., Eng, N., & Kim, J. (2022, March). Are We Legit? Measuring Perceptions of Organizational, Issue, and Actional Legitimacy Across CSR Partnership Types. Paper presented at the 25th annual International Public Relations Research Conference (IPRRC) in Orlando, FL.

Harrison, V. & Boehmer, J. (2022, March). Drive to Thrive: How Netflix delivers the “kind of promotional coverage that’s hard to buy. Paper presented at 2022 International Association for Communication and Sport (IACS) Annual Summit in Philadelphia, PA. 

Harrison, V., *Bober, J., Buckley, C., & *Vallos, V. (2022, March). “Save Our Spikes”: Social Media Advocacy and Fan Reaction to the End of Minor League Baseball (MiLB). Paper presented at 2022 International Association for Communication and Sport (IACS) Annual Summit in Philadelphia, PA.

Harrison, V. S. (2021, August). Teaching Philanthropy: How Can Public Relations Courses Prepare Future Fundraisers and Motivate Giving? Paper presented at the virtual Association for Education in Journalism and Mass Communication 104th Annual Conference.

Harrison, V. S., Boatwright, B., & *Bober, J. (2021, August). A Manifestation of Their City as a God”: Gritty Memes, the 2020 U.S. Presidential Election, and Online Representations of Home. Paper presented at the virtual Association for Education in Journalism and Mass Communication 104th Annual Conference.

Harrison, V. S. (2021, May). Measuring Stewardship in Public Relations: The Communicative Power of Actions and Values. Paper presented at the virtual International Communication Association 71st Annual Conference.

Harrison, V., Vafeiadis, M., Diddi, P., Buckley, C., & Dardis, F. (2021, May). Corporate Social Responsibility for Nonprofits: The Roles of Short-Duration Partnerships, Commitment, Satisfaction, and Mission Accomplishment. Paper presented at the virtual International Communication Association 71st Annual Conference.

Vafeiadis, M., Harrison, V., Diddi, P., Dardis, F. & Buckley, C. (2020, August). How CSR Partnerships Affect Nonprofit Organizations (NPOs): The Mediating Role of Consumer-Brand Identification, CSR Motives, and NPO Social Objective Achievement. Paper presented at the virtual Association for Education in Journalism and Mass Communication Annual Conference.

Kim, N., Harrison, V. S., Diddi, P., Vafeiadis, M., & Bortree, D. S. (2020, March). Issue-Oriented Approach to Understand the Public’s Supportive Behavioral Intentions for Nonprofit Organizations. Paper presented at the International Public Relations Research Conference in Orlando, FL.

Xiao, A., Harrison, V. & Buckley, C. (2019, August). Volunteer Motivation Fulfillment: The Antecedents and Outcomes. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Toronto, ON.

Bortree, D., Vafeiadis, M., Diddi, P., Gessner, J., Harrison, V., & Chai, Y. (2019, August). The Role of Self-Transcendent Emotions and Empathy in Motivating Communication about Social and Environmental Issues. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Toronto, ON.

Harrison, V. S., Buckley, C., & Xiao, A. (2019, May). Donation Experience and Advocacy: Extending the Organization-Donor Relationship Model. Paper presented at the International Communication Association Annual Conference in Washington, D. C.

Harrison, V. S. & Erlichman, S. (2019, May). The NFL, CSR, and Fan Relationship Building: Examining the National Anthem Controversy. Paper presented at the International Communication Association Annual Conference in Washington, D. C.

Erlichman, S. & Harrison, V. S. (2019, May). Coping with Tragedy via Reflected Glory: How the Houston Astros’ World Series Win Contributed to Locals Overcoming Hurricane Harvey. Paper presented at the International Communication Association Annual Conference in Washington, D. C.

Bortree, D. S., Harrison, V., Buckley, C., Vafeiadis, M., Yang, G., Freeman, J., Kim, N., & Gessner, J. (2019, March). Countering Misinformation on Social Media: How Stakeholders’ Attitudes and Behavioral Intentions are Influenced by Source and Supporting Evidence of the Rebuttal Message. Paper presented at the International Public Relations Research Conference in Orlando, FL.

Harrison, V. S. (2018, August). “This Corporation Cares”: Considering Ethics in Communicating Nonprofit CSR Relationships Online. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

Harrison, V. S. (2018, August). “I Don't Consider Myself a Corporate Fundraiser”: Understanding the Nonprofit Perspective in CSR Relationships. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

Harrison, V. S., Vafeiadis, M., Diddi, P., & Conlin, J. (2018, August). What about Our Cause? The Influence of Corporate Social Responsibility on Nonprofit Reputation. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

Harrison, V. S. & Erlichman, S. (2018, August). Colin Kaepernick, Corporate Social Responsibility, and Diversion in Sports Crisis. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

Harrison, V. S. & Boehmer, J. (2017, August). Sport for Development and Peace: Framing the Global Conversation. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Chicago, IL.

Harrison, V. S. (2017, August). Understanding the Donor Experience: Applying Stewardship Theory to Higher Education Donors. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Chicago, IL.

Davis, S., Harrison, V. S., & Oh, Y. (2017, August). “I Have a Winning Temperament”: Analyzing Personality in the 2016 U.S. Presidential Debates. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Chicago, IL.

Harrison, V. S., Xiao, A., Ott, H. K., & Bortree, D. S. (2017, May). Calling All Volunteers: The Role of Stewardship and Involvement in Volunteer-Organization Relationships. Paper presented at the International Communication Association Annual Conference in San Diego, CA.

Refereed Conference Panels
[bookmark: _Hlk146289047]Harrison, V., Paterson, S., Jin, Y., Luttrell, R., & Painter, C. (2025). Dan Edelman and Bill Adams Panel: How and When Organizations Should Address Mis/Disinformation: Understanding a Multifaceted Threat. [Conference panel]. Presented at the 2025 Association for Education in Journalism and Mass Communication (AEJMC) Conference in San Francisco, CA. 

Oates, T., Butterworth, M., van Sterkenburg, J., Harrison, V., and Harrison, G. (2023). Real change and the “real world”: Sports media programs and cultural transformation [Conference panel]. Presented virtually at the 2023 International Association for Communication and Sport (IACS) Annual Summit in Barcelona, Spain.

AEJMC Public Relations Division Virtual Conference Series (refereed)
Moderator, “Sports in the Public Relations Classroom: Providing Communication Students with High-Demand, Real-World Perspectives.” February 16, 2023—2023 Association for Education in Journalism and Mass Communication Public Relations Division Virtual Conference.

Panelist, “Getting ready for the tenure track: Transitioning from graduate students to faculty members.” February 4, 2022—2022 Association for Education in Journalism and Mass Communication Public Relations Division Virtual Conference.

Panelist, “Negotiating Relationships with Corporate Funders.” January 22, 2021—Unbounding CSR in the Classroom Teaching Panel, 2021 Association for Education in Journalism and Mass Communication Public Relations Division Virtual Conference.

Lead author, “Sports CSR and Fan Relationship Building: Looking at the NFL.” May 4, 2018—Public Relations Perspectives in Sports Communication Research Panel, 2018 Association for Education in Journalism and Mass Communication Public Relations Division Virtual Conference.

Invited Conference Presentations
Harrison, V. & Boatwright, B. (2025, Nov. 13). Understanding the Role of Care in Communicating Organizational Change: A Social Network Analysis of the PGA Tour-
LIV Golf Controversy. Poster presented at the Robert H. Brooks Sports Science Institute Research Symposium (RECESS) at Clemson University.

Harrison, V. (2024, Oct. 24). Communicating CSR in Motorsport: Evidence from Two Studies. Poster presented at the Robert H. Brooks Sports Science Institute Research Symposium (RECESS) at Clemson University.

Professional Articles
Harrison, V. & Vasquez, R. (2024). “How sport stewardship communicates sustainability.” In Insights Report on Sustainability Communication (p. 6). Arthur W. Page Center. Retrieved from https://www.bellisario.psu.edu/page-center/.

Harrison, V. S. (2018, March 13). Research in brief: Is involvement the missing piece? Understanding how to strengthen volunteer relationships. PRSA Association/Nonprofit Section newsletter. 

[bookmark: _Hlk110454105]Blog Posts
Morehouse, J., Harrison, V., & Dong, C. (2026, Feb. 17). What keeps donors with you when things get contentious? New insights on trust, engagement and care in polarized times. Arthur W. Page Center for Integrity in Public Communication. https://pagecenter.psu.edu/blog/what-keeps-donors-with-you-when-things-get-contentious-new-insights-on-trust-engagement-and-care-in-polarized-times. 

Harrison, V. (2025, March 17). Semester of Service Blog Post #2. AEJMC Community Public Relations Divisions blog. https://community.aejmc.org/publicrelationsdivision/blogs/erika-schneider/2025/02/28/spring-2025-semester-of-service-blog-2?fbclid=IwY2xjawJRCspleHRuA2FlbQIxMAABHe4rTVFydDPElTOW0Ne3gdi_YpKG3zE54MkPTy2sZ2UD5CwyCAuqnmqaYg_aem_IsBjydd4ZL-9S6WJbSRPwg. 

Harrison, V. & Vasquez, R. (2024, Feb. 9). Green racing: Motorsports pave a new path toward sustainability. Arthur W. Page Center for Integrity in Public Communication. https://bellisario.psu.edu/page-center/article/green-racing-motorsports-pave-a-new-path-toward-sustainability.

Harrison, V. & Vazquez, R. (2022, July 26). Research in Progress: When Sustainability Challenges Sport: How motorsport is adapting. Arthur W. Page Center for Integrity in Public Communication. https://www.bellisario.psu.edu/page-center/article/research-in-progress-when-sustainability-challenges-sport-how-motorsport-is. 

Harrison, V. S., & Buckley, C. (2020, November 9). Exploring Fan Advocacy in Sport: “Save our Spikes” and the Proposal to Change MiLB. Robert H. Brooks Sports Science Institute Sports Insight. https://blogs.clemson.edu/brookssports/2020/11/09/exploring-fan-advocacy/. 

Harrison, V. S. (2019, May 31). Research in Progress: Revisiting the concept of stewardship in public relations. Arthur W. Page Center Blog. https://bellisario.psu.edu/page-center/article/research-in-progress-revisiting-the-concept-of-stewardship-in-public-relati. 

Harrison, V. S. (2017, September 22). “I don’t consider myself a corporate fundraiser” and other lessons from corporate relations officers. Arthur W. Page Center Blog. http://bellisario.psu.edu/page-center/article/i-dont-consider-myself-a-corporate-fundraiser-and-other-lessons-from-corpor. 

Harrison, V. S. (2017, June 26). Research in progress: Serving the nonprofit in a CSR relationship. Arthur W. Page Center Blog. http://bellisario.psu.edu/page-center/article/serving-nonprofit-csr. 


Grants Received
Page/Johnson Legacy Scholar Grant, Arthur W. Page Center for Integrity in Public Communication at Penn State University, 2026-2027
PI: Carlina DiRusso, Ph.D., Clemson University
Team members: Brandon Boatwright, Ph.D., and Virginia Harrison, Ph.D. Clemson University
Project: “Unifying amid division: How organizations can design politically unifying advocacy campaigns in times of political polarization”
Amount: $5,000 (maximum award)

Page/Johnson Legacy Scholar Grant, Arthur W. Page Center for Integrity in Public Communication at Penn State University, 2024-2025 
Co-PIs with Jordan Morehouse, Ph.D., Colorado-Boulder, & Chuqing Dong, Ph.D., Michigan State 
Project: “Advancing relationship management theory: Incorporating dialogic stewardship and ethics of care in a polarizing political environment”
Amount: $5,000 (maximum award)

Page/Johnson Legacy Scholar Grant, Arthur W. Page Center for Integrity in Public Communication at Penn State University, 2022-2023
Lead PI
Team member: Rosalynn Vasquez, Ph.D., Baylor University
Project: “When Sustainability Challenges Sport: How Motorsport is Adapting to and Promoting Sustainable Development Goals”
Amount: $3,978

Brooks Institute Signature Project, Robert H. Brooks Sports Science Institute, 2021-2022
Co-PIs with Jordan Morehouse, Ph.D., & Brandon Boatwright, Ph.D., Clemson University
Project: Brooks Institute Signature Project Survey: CSR Perceptions on a College Campus
Amount: $6,687.80

Arthur W. Page Center Graduate Student Summer Research Grant, 2019
Solo PI
Dissertation project funding, titled: “Redefining Stewardship for Nonprofit Organizations”
Amount: $2,000 (maximum award)

Arthur W. Page Center Graduate Student Summer Research Grant, 2017
Solo PI
Project: “Understanding the Role of Communication in Corporate-Nonprofit CSR Relationships”
Amount: $2,003

Grant Proposals Under Review
National Science Foundation Faculty Early Career Development Program (CAREER), 2025
Solo PI
Project: “CAREER: Taking a Multistakeholder Approach to Fundraising: Using Dialogic Stewardship to Guide Nonprofit Communication in Times of Disruption” 
Amount requested: $435,228
______________________________________________________________________________
Grant Proposals Submitted
*denotes student co-author at time of submission
Waterhouse Family Institute for the Study of Communication and Society Research Grant Program, 2025-2026 
Lead PI
Co-PI: Luke Capizzo, Ph.D., APR, Michigan State University
Project: “Rebalancing power in public discourse: Using polarizing issue stewardship to guide nonprofit social advocacy for community engagement”
Amount requested: $10,000 (max award)

Robert H. Brooks Sports Science Institute at Clemson University 9th Annual Seed Grants Program, 2025-2026
Lead PI: Mary Anne Raymond, Ph.D., Clemson University
Team members: Marla Royne Stafford, Ph.D. (University of Nevada-Las Vegas), Virginia Harrison, Ph.D., Hillary Smith, Amanda Adamo, and Heather Duncan (Clemson University)
Project: “Sports Entertainment and Accessibility Issues for Vulnerable Consumers”
Amount requested: $30,000
NOTE: Grant call suspended after submission due to budget cuts.

Finalist, Waterhouse Family Institute for the Study of Communication and Society Research Grant Program, 2024-2025 
Lead PI
Co-PI: Luke Capizzo, Ph.D., APR, University of Missouri
Project: “Using Polarizing Issues Stewardship to Guide Nonprofits' Social Advocacy: Applying a New Theory for Community Engagement”
Amount requested: $5,850 (max award $10,000)

Waterhouse Family Institute for the Study of Communication and Society Research Grant Program, 2023-2024
Lead PI
Co-PI: Luke Capizzo, Ph.D., APR, University of Missouri
Project: “Using Polarizing Issues Stewardship to Guide Nonprofits' Social Advocacy: Applying a New Theory for Community Engagement”
Amount requested: $9,570 (max award $10,000) 

Robert H. Brooks Sports Science Institute at Clemson University 6th Annual Seed Grants Program, 2022-2023
Lead PI
Team member: *Carla White, M.A., Clemson
Project: “Do We Race as One? Understanding Corporate Social Responsibility (CSR) Diversity and Sustainability Communication in Motorsport”
Amount requested: $10,805

Association for Education in Journalism and Mass Communication (AEJMC) Emerging Scholars Program, 2020-2021
Solo PI
Project: “What is Stewardship during COVID-19? Incorporating Virtual Donor Relations in the
Definition of Stewardship”
Amount requested: $2,967
______________________________________________________________________________

Teaching & Advising Experience
Instructor of Record—Undergraduate
· Communication for Sports Organizations: fall 2022, 2023, 2024, 2025; spring 2022, 2023, 2024, 2025; summer 2021 online
· Public Relations for Nonprofits and Associations: fall 2020, 2021, 2022, 2023, 2025; spring 2023
· Public Relations Writing: fall 2018, 2019; spring 2019, 2025
· Survey of Sports Communication: fall 2020; spring 2021, 2022
· Public Relations Campaigns: spring 2020
· The Mass Media and Society: summer 2019 online

Instructor of Record—Graduate
· Qualitative Research Methods: spring 2026
· Quantitative Research Methods: fall 2024
· Public Relations Theory: fall 2021, spring 2024

Teaching Assistant
· Mass Media in History, spring 2018

Graduate Student Advising
^committee chair; #temporary advisor
· Alexandria Castro^, Clemson University, fall 2025-spring 2026
· Katie Ward, Clemson University, spring 2026-spring 2026
· Sarah Allison, Clemson University, spring 2026-spring 2026
· Cassidy Gruber^, Clemson University, fall 2024-spring 2026
· Ama Asabea Assenso-Onyinah^, Clemson University, fall 2024-spring 2026
· Browning Blair, Clemson University, fall 2024-spring 2026
· Alaysia Lewis, Clemson University, spring 2026
· Theophilus Alawonde, Clemson University, spring 2025-2026
· Erin Knight, Clemson University, spring 2025-2026
· Marissa Bennett, Clemson University, spring 2024-2025
· Sydney Hopkins, Clemson University, spring 2024-2025
· Lindsey Steffen#, Clemson University, fall 2023-spring 2024
· Kelsey Smith^, Clemson University, spring 2023-spring 2024
· Hannah Gertz#, Clemson University, fall 2022
· Alexa Sparacino^, Clemson University, 2022-2023
· Eden Wallace, Clemson University, 2021-2023
· Kayleigh Jackson, Clemson University, 2022-2023
· Mengdi (Hansen) Li, Clemson University, 2022-2023
· Sam Goodman, Clemson University, 202-2022
· Carla White^, Clemson University, 2021-2022
· Joseph Bober, Clemson University, 2021-2022
· Kaley Humphrey^, Clemson University, 2020-2021

Graduate Student Independent Study Advisor
· Browning Blair, Clemson University, fall 2025
· Cassidy Gruber, Clemson University, spring 2025

Undergraduate Honors Advising
· Ariana Pensy, Clemson University, Honors Thesis Advisor, fall 2024 & spring 2026

Undergraduate Student Advising
· Faculty mentor, Geddes Communication Ambassadors, Department of Communication, Clemson University, fall 2024-spring 2026
· Faculty mentor, student interns, Department of Communication, Clemson University, 2024-2025
· Faculty Co-advisor, Association for Women in Sports Media (AWSM), Clemson student chapter, 2021-2025
· Penn State Brandywine Blue & White Society, 2015-2016 
· Penn State Brandywine Students Benefitting THON, 2015-2016
· United States Olympic Committee 2012 London Olympic Games internship, 2012—Graduate assistant to Professor Malcolm Moran
______________________________________________________________________________

[bookmark: _Hlk103595413][bookmark: _Hlk110454195]Awards & Honors
Recipient, 2025 Excellence in Community and Outreach Award, Department of Communication, Clemson University

Nomination, 2025 Graduate School Award for Commitment to Community and Engagement, Clemson University

Participant, 2025 Clemson National Science Foundation (NSF) CAREER Academy, Office of Research Development, Clemson University

Nomination, Community Engagement Award, 2024 GRIT Awards, Robert H. Brooks Sports Science Institute

Recipient, College of Behavioral, Social and Health Sciences Research Development Award with invitation to attend Write Winning Grant Proposals workshop on January 5, 2024

Nomination, Department of Communication, College Representative to Clemson’s Experiential Learning (ExL) Ambassador Program, fall 2023

Winner, 2023 Outstanding Book Award, National Communication Association (NCA) Public Relations Division PRIDE Committee
Nomination, 2023 Edited Book Award, National Communication Association (NCA) Public Relations Division
Nomination, 2023 Edited Book Award, National Communication Association (NCA) Organizational Communication Division 
Overton, H. K., Harrison, V., & Eng, N. (2023). CSR communication and legitimacy creation. In A. O’Connor (Ed.), The Routledge Handbook of Corporate Social Responsibility Communication (pp. 283-295). Routledge.

Top paper panel, Sports Communication Division, NCA
Boatwright, B., Harrison, V., Morehouse, J. (2022, November). Exploring ACC Unity Campaign Message Strategies on Social Media Among Member Institutions. Paper presented at the National Communication Association 108th Annual Convention in New Orleans, LA.

[bookmark: _Hlk193181597]2022 Fellow, Lillian Lodge Kopenhaver Center for the Advancement of Women in Communication, School of Journalism and Mass Communication at the Florida International University and the Association for Education in Journalism and Mass Communication’s (AEJMC’s) Commission on the Status of Women

Top paper, Institute for Public Relations W. Ward White Award for Top Three Papers of Practical Significance, IPRRC 
Overton, H., Harrison, V., Eng, N., & Kim, J. (2022, March). Are We Legit? Measuring Perceptions of Organizational, Issue, and Actional Legitimacy Across CSR Partnership Types. Paper presented at the 25th annual International Public Relations Research Conference (IPRRC) in Orlando, FL.

Nomination, Top 3 Faculty Researcher, College of Behavioral, Social, and Health Sciences, Clemson University, fall 2021

[bookmark: _Hlk103595436]First place, Teaching Paper Competition, AEJMC Public Relations Division, 2021
Paper: Harrison, V. S. (2021, August). Teaching Philanthropy: How Can Public Relations Courses Prepare Future Fundraisers and Motivate Giving? Paper presented at the virtual Association for Education in Journalism and Mass Communication Annual Conference.

Recipient, Djung Yune Tchoi Award for Outstanding Teaching by a Graduate Student, 2020
Bellisario College of Communications, The Pennsylvania State University

Nomination, Harold F. Martin Graduate Assistant Outstanding Teaching Award, 2019
Bellisario College of Communications, The Pennsylvania State University

Recipient, Marlowe Froke Graduate Scholarship in Education and Public Affairs in Public Broadcasting in the Bellisario College of Communications, 2018-2019
The Pennsylvania State University

Nomination, Penn State Alumni Association Scholarship for Penn State Alumni in the Graduate School, 2018
The Pennsylvania State University

First place, Carol Burnett/University of Hawaii/AEJMC Award for Outstanding Graduate Student Research in Media Ethics, 2018
Paper: Harrison, V. S. (2018, August). This Corporation Cares: Considering Ethics in Communicating Nonprofit CSR Relationships Online. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

Second place, AEJMC Student Paper Competition, Sports Communication Interest Group, 2018
Paper: Harrison, V. S. & Erlichman, S. (2018, August). Colin Kaepernick, Corporate Social Responsibility, and Diversion in Sports Crisis. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

Top Student Paper Session, AEJMC Public Relations Division, 2018
Paper: Harrison, V. S. (2018, August). “I Don't Consider Myself a Corporate Fundraiser”: Understanding the Nonprofit Perspective in CSR Relationships. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

Peer Nomination, AEJMC Research Prize for Professional Relevance, 2018
Paper: Harrison, V. S., Vafeiadis, M., Diddi, P., & Conlin, J. (2018, August). What about Our Cause? The Influence of Corporate Social Responsibility on Nonprofit Reputation. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Washington, D.C.

First place, AEJMC Student Paper Competition, Public Relations Division, 2017
Paper: Harrison, V. S. (2017, August). Understanding the Donor Experience: Applying Stewardship Theory to Higher Education Donors. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Chicago, IL.

Third place, AEJMC Student Paper Competition, Political Communication Interest Group, 2017
Paper: Davis, S., Harrison, V. S., & Oh, Y. (2017, August). “I Have a Winning Temperament”: Analyzing Personality in the 2016 U.S. Presidential Debates. Paper presented at the Association for Education in Journalism and Mass Communication Annual Conference in Chicago, IL.


[bookmark: _Hlk103595458]Media Hits
Swayne, M. (2026, May 22). Study finds AI can write fundraising appeals nearly as well as humans. AI Insider. https://theaiinsider.tech/2026/05/22/study-finds-ai-can-write-fundraising-appeals-nearly-as-well-as-humans/.

Perreault, G. P. (2026). U.S. nonprofit challenges. CQ Researcher. https://doi.org/10.4135/cqresrre20260123. 

Stanczykiewicz, B. (Executive Producer). (2025, May 11). Why donors leave (Episode 19). [Audio podcast episode]. In First Day Podcast. The Fund Raising School, Lilly Family School of Philanthropy, Indiana University Indianapolis. https://www.youtube.com/watch?v=fREyko2PuCs.   

Cunningham, M. (2024, Jan. 17). When the Chiefs win, Kansas Citians shoot their guns skyward. A lawmaker wants the team to speak out. Kansas City Beacon. https://thebeaconnews.org/stories/2024/01/17/kansas-city-chiefs-2024-playoffs-celebratory-gunfire/. 

Denham, R. (2023, April 21). ISU Athletics: Reckoning with the past to move forward. WGTL. https://www.wglt.org/local-news/2023-04-21/isu-athletics-reckoning-with-the-past-to-move-forward. 

Denham, R. (2023, April 13). ISU Athletics Director resigns after questions about spending for Big Ten trip on Aaron Rossi’s plane. WGTL. https://www.wglt.org/local-news/2023-04-13/isu-athletics-director-resigns-after-questions-about-spending-for-big-ten-trip-on-aaron-rossis-plane. 

Schlia, A. (2021, November 17). How to elevate stewardship: the research and practice. Graham-Pelton. https://grahampelton.com/insights/elevate-stewardship-the-research-and-practice/. 


Guest Lectures
[bookmark: _Hlk110454141]Invited Professional Conferences & Meetings
[bookmark: _Hlk146288861]“Virtual Stewardship and Public Relations in a Changing Society.” July 15, 2026—Office of Development Communications, Division of Development and Alumni Relations, Penn State University.

“Virtual Stewardship: What the Research Says.” April 8, 2026—Brightside Philanthropy Webinar Series.

“Stewardship for Public Relations in a Changing Society.” May 2, 2025—GG+A Huron Consulting Group Global Philanthropy Weekly Learning Webinars.
 
“Sustainability and Motorsport: Lessons for Communicating Polarizing Topics to High-Affinity Audiences.” October 17, 2024—Research panel at PRSA ICON 2024 Conference in Anaheim, CA.

“Public Relations Society of America Ethics Month.” September 20, 2023—Academic expert on webinar panel speaking on ethical considerations in public relations education and practice for South Carolina chapter of PRSA. 

“When Sustainability Challenges Sport: How Motorsport is Adapting to and Promoting Sustainable Development Goals Part 2.” August 6, 2023—Research results presentation to board of Arthur W. Page Center for Integrity in Public Communication as part of grant requirements.

“When Sustainability Challenges Sport: How Motorsport is Adapting to and Promoting Sustainable Development Goals.” June 21, 2022—Pre-data-collection research presentation to board of Arthur W. Page Center for Integrity in Public Communication as part of grant requirements.

“Redefining Stewardship: Making Research and Practice Meet.” October 18, 2019—Research presentation to volunteer stewardship committee from Penn State’s Office of Development and Alumni Relations.

“From Dialogue to Listening: How to Engage Nonprofit Publics on Social.” July 24, 2019—Panel presentation to development professionals at Big 10 Development Conference at University Park, PA.

[bookmark: _Hlk110454168][bookmark: _Hlk103595397]Invited Classroom Lectures
“CV/Resume Workshop.” Oct. 31, 2025, March 17, 2023, Oct. 1, 2021, Feb. 5, 2021, & Oct. 16, 2020—Presentation to and resume critique for graduate student colloquium class at Clemson University hosted by Dr. James Gilmore (2020-22, 2025) and Dr. Erin Ash (2023).

“Applying to a Ph.D.” faculty panelist. Sept. 13, 2024—Presentation to graduate students at Clemson University hosted by Dr. James Gilmore.

“Strategic Communication Faculty Day.” Sept. 13, 2024—Presentation to graduate student colloquium class at Clemson University hosted by Dr. James Gilmore. 

“Stewardship in PR Theory.” Nov. 21, 2023—Guest lecture in Dr. Chuqing Dong’s undergraduate ADV800 PR and Advertising Theory class. 

“Life as a Faculty Member.” Oct. 13, 2023—Panel presentation to public relations research group at Penn State University under Dr. Denise Bortree and Dr. Holly Overton.

“Corporate Social Responsibility in Sport: State of the Field.” Oct. 24, 2022—Research presentation and discussion with undergraduate students in Media and Cultural Diversity class taught by Dr. Mimi Perreault at East Tennessee State University.

“Featured Guest: Sports Communication in Public Relations.” Oct. 17, 2022—Research presentation and discussion with graduate students in COMM 597: Public Relations Research taught by Dr. Holly Overton at Penn State University.

“Sports Communication Faculty Day.” Sept. 16, 2022—Presentation to graduate student colloquium class at Clemson University hosted by Dr. Erin Ash. 

“Brown Bag Research Discussion.” Feb. 11, 2022—Presentation to graduate student colloquium class at Clemson University hosted by Dr. James Gilmore.

“Nonprofit Public Relations: Now and Future.” Nov. 29, 2021—Presentation to Dr. Chuqing Dong’s Public Relations Principles and Ethics undergraduate class at Michigan State University.

“Redefining Stewardship for Nonprofits and Their Donors.” Feb. 7, 2020—Research presentation to potential Ph.D. students at Penn State’s annual open house.

“What about Our Cause? The Influence of Corporate Social Responsibility on Nonprofit Reputation.” Feb. 8, 2019—Research presentation to potential Ph.D. students at Penn State’s annual open house.

Panelist, “Graduate Teaching Assistant Tips.” Nov. 8, 2018—Shared experiences and advice about teaching undergraduate students in a graduate-level pedagogy course taught by Dr. Anthony Olorunnisola at Penn State.

“Master’s Thesis Tips.” Oct. 29, 2018 – Provided advice to master’s research seminar about the thesis writing process taught by Dr. Matt McAllister at Penn State.

“CSR & Sport.” Oct. 22, 2018 – Research presentation and discussion with 10 graduate students in JOUR 790: Corporate Social Responsibility taught by Dr. Holly Overton at University of South Carolina.

“Master’s Thesis Tips.” Nov. 8, 2017 – Provided advice to master’s research seminar about the thesis writing process taught by Dr. Matt McAllister at Penn State.
______________________________________________________________________________

Professional Experience
PENN STATE BRANDYWINE, Media, PA
Assistant Director of Development, 2015-2016
Made 18 annual leadership gift calls per month and managed a portfolio of 40 annual leadership gift and major donor prospects. Developed and implemented new alumni relations and stewardship strategies and formalized a corporate giving program. Managed volunteers and activities of the campus’ Alumni Society and Advisory Board. As interim Director of Development for three months: Worked with our Chancellor and volunteer co-chairs to determine campus fundraising goals for Penn State's new five-year campaign and set strategy for two $1 million gift solicitations.

MURAL ARTS PHILADELPHIA, Philadelphia, PA
Manager of Individual and Corporate Stewardship, 2014-2015
Created Mural Arts’ first individual giving program through researching and cultivating the donor pipeline. Managed and coordinated all aspects of Wall Ball 2015, which raised a record $500,000+. Recruited two new Board members/donors, including closure of a $25,000 first-time gift. Secured several individual and corporate gifts to support annual project-related campaigns: exceeded goal for Mural Arts Month 2014 sponsorships with $100,000+; negotiated mural sponsorship contracts with corporations totaling $150,000+; and exceeded goal in Mural Arts’ first #GivingTuesday campaign, raising $4,000+ from multiple first-time donors. Managed annual giving and stewardship programs and created first formal donor membership program, including the planning and execution of monthly donor events. Instituted processes for filing reports of contact and verifying donor data.

THE PENNSYLVANIA STATE UNIVERSITY, DEVELOPMENT COMMUNICATIONS, University Park, PA
Public Relations Specialist/Writer and Editor, 2011-2014
Involved in nearly every kind of development writing and editing project in our office. Responsibilities included creating and/or editing all stewardship communications from the university President and other administrators; all annual giving appeals, both email and print; and all philanthropy-related press releases produced by the university. At the close of Penn State’s $2 billion campaign in 2014, I created the press package and led the social media promotion team. Other duties included speechwriting for volunteer donors and university administrators; writing personal gift proposals up to $5 million asks; assisting with ongoing crisis response; creating ads and brochures; serving as “last-check” copy editor on all materials; and leading writing workshops for fundraisers. Drafted strategic plan for entire fundraising division at university.

Writer and Publications Specialist, 2010-2011
Wrote proposals, campaign case statements, brochures, and email marketing pieces. Produced content for external GiveTo.psu.edu website. Served as liaison with vendors and internal units to coordinate production.

Staff Assistant and Intern, 2009-2010
Wrote and edited fundraising practices guide for all fundraisers at university. Assisted director with filing, scheduling, financial budgeting, and meeting prep. Produced fundraising materials for university Board of Trustees meetings. 
______________________________________________________________________________

Service
Profession
· [bookmark: _Hlk103595513]Editorial Board Member
· Journal of Public Relations Research, 2026-present
· Journal of Communication Management, 2026-present
· International Journal of Strategic Communication, 2025-present
· Special issue co-editor
· “Strategic Sports Communication,” International Journal of Strategic Communication, 2026-2027
· Special issue editorial board member 
· “Innovation in ethical leadership: New frontiers of strategic management of complex issues and multi-stakeholder communications,” International Journal of Strategic Communication, 2026
· Ad hoc reviewer
· [bookmark: _Hlk146286956][bookmark: _Hlk110454452]Public Relations Review, 2020-26
· Journal of Public Relations Research, 2025
· Journal of Communication Management, 2023-2025
· International Journal of Strategic Communication, 2024-25
· Journal of Public Relations Education, 2020, 2024-25
· Journal of Marketing Communications, 2025
· Sustainable Development, 2025
· Corporate Communications: An International Journal, 2022-24
· Communication & Sport, 2022 & 2024
· Journal of Nonprofit and Public Sector Marketing, 2023
· Journal of Public & Nonprofit Affairs, 2021 & 2023
· Journal of Promotion Management, 2022
· Southern Communication Journal, 2022
· Journalism & Mass Communication Quarterly, 2020 & 2022
· Grant submission reviewer
· Government of Canada, Social Sciences and Humanities Research Council (SSHRC) Insight Grants, 2026
· Arthur W. Page Center Page / Johnson Legacy Scholar competition, 2025
· Chapter reviewer, Crisis Communication and Covid-19: 2020 Case Studies, Peter Lang
· Inaugural Journalism & Mass Communication Quarterly Reviewer Trainee Program, 2018-2019
· Academic association appointments
· [bookmark: _Hlk103595926]Vice Head, Executive Committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2025-26
· Vice Head Elect, Executive Committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2024-25
· Appointment requires at least two years of committee leadership within the division; strong performance during volunteerism with PRD; and a ballot vote. 
· Implemented changes to launch Edelman-Adams Panel in concert with division partner Edelman for standing-room-only crowd at annual conference
· Vice Chair, Research committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2023-24
· Assisted with managing annual paper competition of 100+ submissions
· Managed student competition and awards
· Chair, Professional Freedom & Responsibility, Sports Communication Interest Group, Association for Education in Journalism and Mass Communication (AEJMC), 2023-24
· Chair, Professional Freedom & Responsibility committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2022-23
· Required monthly meetings, led four annual initiatives for division members including two during annual conference
· Chair, Teaching committee, Sports Communication Interest Group, Association for Education in Journalism and Mass Communication (AEJMC), 2022-23
· Instituted and organized inaugural GIFT submission for 2023 conference
· Chair, Fundraising committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2021-22
· [bookmark: _Hlk110454519]Raised $4,700 for division social and $250 for Giveback Day initiative to support 2022 conference in Detroit, MI
· Member, Professional Freedom & Responsibility committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2021-22
· Faculty Liaison, Graduate Student Committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2020-21
· Co-chair, Graduate Student Committee, Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC), 2017-19
· [bookmark: _Hlk110454490]Conference panel moderator
· “Public Relations for Social Good: Government, Higher Education, DEI, and CSR Contexts,” Public Relations Division, 107th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2024
· Conference discussant
· “Navigating Sports Discourse in the Digital (and Gambling) Age,” Sports Communication Interest Group, 107th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2024
· “Public Affairs, Public Opinion, and Public Relations,” Public Relations Division, 106th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2023
· “The Mediated Sports Audience,” Sports Communication Interest Group, 106th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2023
· “Sport in the Digital Arena,” Sports Communication Interest Group, 105th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2022
· Conference reviewer
· [bookmark: _Hlk103595844]Public Relations Division, 109th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2026
· Public Relations Division, 108th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2025
· Public Relations Division, 75th Annual International Communication Association (ICA) Conference, June 2025
· Sports Communication Interest Group, 107th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2024
· Public Relations Division, 106th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2023
· Sports Communication Interest Group, 106th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2023
· Public Relations Division, Association for Education in Journalism and Mass Communication (AEJMC) Good Ideas for Teaching (GIFT) competition, spring 2023
· Communication and Sport Division, 108th Annual National Communication Association (NCA) Conference, November 2022
· Public Relations Division, 105th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2022
· Sports Communication Interest Group, 105th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2022
· [bookmark: _Hlk103595865]Public Relations Division, 72nd Annual International Communication Association (ICA) Conference, May 2022
· Sports Communication Interest Group, 104th Annual Association for Education in Journalism and Mass Communication (AEJMC) Conference, August 2021
· Sports Communication Interest Group, 71st Annual International Communication Association (ICA) Conference, May 2021
· Public Relations Division, 68th Annual International Communication Association (ICA) Conference, May 2018
[bookmark: _Hlk103595886]
College
· Research Committee, College of Social, Behavioral and Health Sciences, Clemson University, 2023-2025

Department
· Ex officio member, Doctoral Program Research and Development Committee, spring 2026
· Chair, Assistant Professor Search Committee, Department of Communication, fall 2025
· Graduate Programs Committee, Department of Communication, 2025-2026
· [bookmark: _Hlk178165014]Doctoral Program Research and Development Committee, Department of Communication, 2024-2026
· Chair, Research Committee, Department of Communication, 2024-2025
· IRB Office Liaison, Department of Communication, 2024-2025
· [bookmark: _Hlk178164976]Postdoctoral Fellow in Curriculum Development Search Committee, Department of Communication, summer 2024
· Social Media Listening Center Assistant Director Search Committee, Department of Communication, Clemson University, fall 2023-spring 2024
· Department Chair Search Committee, Department of Communication, Clemson University, spring 2022, fall 2022, fall 2023
· Global Programs Committee, Department of Communication, Clemson University, 2023-2024
· Faculty Advisory Committee, Department of Communication, Clemson University, 2022-2023
· Search & Screening Committee, Department of Communication, Clemson University, 2020-2022
· Sports tenure-track search chair shadow, fall 2022
· Graduate Student Representative, Penn State Graduate Coordinator Search Committee, June 2019
· President, Penn State College of Communications’ Graduate Students in Communications (GSIC), January 2017- May 2018
· Mentor, Penn State Graduate Student Mentoring Program, 2017-2018

University
· Member, Chancellor’s “The Brandywine Experience” implementation committee, Penn State Brandywine, 2016
· Member, Chancellor’s Budget and Strategic Planning Committee, Penn State Brandywine, 2015-2016

[bookmark: _Hlk110454562]Public
· Greenville Humane Society
· Medical Center Caregiver, 2022-2024
· Georgia PKU Connect
· Communications coordinator, 2024
· National PKU Alliance (NPKUA)
· Communication committee member, 2022-2024
· Fundraising committee member, 2020-2024
· Board member, 2011-2016
· Association for Education in Journalism and Mass Communication (AEJMC), Public Relations Division Community Giveback Day volunteer consultant
· Propeller, 2026
· Teaching for Change, 2023
· Brilliant Detroit, 2022
· Mid-Atlantic Connection for PKU and Allied Disorders (MACPAD)
· Board Member, 2009-2023
· Adult Patient Outreach Committee Co-Chair, 2019-2023
______________________________________________________________________________

Certifications & Memberships
[bookmark: _Hlk110454639]Member, Association for Education in Journalism and Mass Communication (AEJMC), 2017-present
Public Relations Division
Sports Communication Interest Group

Member, International Communication Association (ICA), 2017-2025
Public Relations Division
Sports Communication Interest Group

Member, International Association for Communication and Sport (IACS), 2022-2024

Faculty member, Association for Women in Sports Media (AWSM), 2022-2025
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